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The Region of Valencia has consolidated into an attractive, modern destination, offering tourists a wide

range of leisure and entertainment options all year round.

The spectacular growth in new products such as inland tourism (there are now 8,250 rural accommodation

beds compared with 700 in 1996), cultural tourism, or the excellent leisure offer that the Region now enjoys

thanks to an extensive network of facilities and attractions, and to an ambitious program of events, make the

region one of the country’s most visited.

Modernisation, diversification and quality are the foundations on which Valencia’s current model of  tourism

has been achieved, solidly backed by innovation and by permanent adaptation to the changing market. In this

respect, Valencian destinations over the years have seen an extraordinary increase in quality, as shown by the

major growth in top-level hotel accommodation on offer, which rose by 370% over the last 15 years.

It is also significant that the Region of Valencia is one of the Spanish regions with the largest number of

quality certifications and blue flags on beaches and in marinas. It has achieved a high level of services for

tourists, as demonstrated by our excellent hygiene and leisure facilities on beaches, or the Tourism Centres

Network (CdT), devoted to training, and the Tourist Info Network of tourist information offices, unique in the

entire Spanish state.

This brief dossier is scarcely enough to describe all the attractions that the Region of Valencia has to

offer, although we can offer some general ideas to comprehend its territory, culture and economy. From the

Ministry of Tourism, we hope the following pages are useful to you and we invite you to visit

www.comunitatvalenciana.com to find further their information or to get in touch with us.

Introduction
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The Region of Valencia lies in the east of

Spain, on the Mediterranean Coast. With a   total

surface area of 23,255 Km2, its landscape is

mostly Mediterranean, characterised by greatly

varied mountainous terrain, filled with contrasts.

The 518 kilometres of coastline, with all kinds

of beaches, where the mountain foothills reach

the sea, allow for seaside leisure activities to

be combined with nature in inland areas.

It has a population of 4,692,449

inhabitants, 10.6% of Spain’s total population,

and a population density of 192.3 inhabitants/

km2. The city of Valencia, Spain’s third-largest

capital  after  Madrid and Barcelona, has a

population of around 785,732 inhabitants, with

nearly 1,500,000 in its metropolitan area. Other

major cities are Alicante (310,330 inhabitants),

Elche (209,439 inhabitants) and Castellón

(163,088 inhabitants).

From north to south, the Region of

Valencia is made up of the provinces of

Castellón, Valencia and Alicante. In tourist

promotion, this takes shape as four major

brands: Castellón Costa Azahar, València Terra

i Mar, Benidorm and Costa Blanca.

The Region of Valencia

Nowadays the Valencian Region enjoys outstanding tourist situation. Indicators such as the

influence of tourism in the regional Gross Domestic Product (12,9%) and the number of people

who work in tourism (16,3%) are examples of its importance for valencian economy.

Tourist demand in the Valencian Region shows positive outcomes, over 20 million visitors in

2005. Main markets for the region are: United Kingdom, Germany, France, Holland and Belgium.

Services represents the 61,69% of the regional economy, industry the 26,32%, construction

the 8,24% and agriculture the 3,85%. Among services, tourism represents the 11,6% although

with clear differences between the provinces, in the case of the Costa Blanca it counts for

about the 20%.

Generally speaking, in the Land of Valencia some geo-economic factors have favoured its

expansion, its great industrial weave, formed by small and medium businesses and the great

exporting tradition of the region. The Land of Valencia exports fruits and vegetables, furniture,

textiles, cars, tiles, footwear, toys, jewellery, etc. The main destinations of these sales are France,

Japan, United States, Arabian Countries and Germany. The Valencian Region exports represent

almost a 17% of the total Spanish’s exports.
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The tourist brand Costa Azahar

comprises the whole province of

Castellón, which is the Region of

Valencia’s northernmost province. With

an area of a hundred and twenty

kilometres, it has beaches of all kinds.

And it contains a magnificent variety of

inland countryside.

Tradition and nature make the

province of Castellón a paradise for rural

tourism enthusiasts. Varied natural

parks and dozens of tourist attractions

make for unforgettable routes along the

coast and through the interior.

Deserving a special mention

among its coastal municipalities are

Vinaròs, Benicarló, Benicàssim

Peñíscola, Alcossebre-Alcalà de Xivert,

Castellón de la Plana - the provincial

capital  -or Burriana, which have a mag-

nificent offer in tourism. In the interior,

Morella, Sant Mateu, Villafranca del Cid,

Benasal, L’Alcora, Onda, Segorbe,

Jérica, Vila-real or Vall d’Uixó, among

other municipalities, also boast

outstanding attractions.

València Terra i Mar

Castellón

Costa Azahar

València Terra i Mar is the tourist brand that comprises
all the municipalities in the Province of Valencia, the
largest in the Region of Valencia. It is strategically
positioned in the heart of Spain’s Mediterranean coast,
facing the Balearic Islands and about 350 kilometres from
Spain’s two main cities - Madrid and Barcelona - with which
it has excellent transport connections.

The coastline is one of Spain’s littoral areas with the
longest beaches, with the whole coast practically forming
one single beach of fine sand, dunes and shallow water.
The interior, on the other hand, has a rugged landscape
made up of mountains occasionally split by the impressive
canyons of its rivers.

Apart from Valencia, capital of the region of Valencia
and a tourist destination in itself, there are towns dotted
along the coast like Cullera, Tavernes de la Valldigna,
Gandia or Oliva, with excellent tourist infrastructures, along
with other monumental cities like Sagunto, Llíria, Xàtiva,
Requena or Bocairent.
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Benidorm

Costa Blanca

Benidorm is one of the Mediterranean’s major tourist

capitals. It has broad beaches of clean well-tended sand where

you can relax any day of the year as it enjoys a pleasant

microclimate, thanks to its southward-facing orientation and

from the shelter given by nearby mountains.

From Benidorm you can make a large number of trips

inland to visit small, picturesque towns such as La Nucia, Polop,

Callosa d’En Sarrià, El Castell de Guadalest and Finestrat.

Also from there, you can visit other highly attractive towns like

Altea, l’Alfàs del Pi and La Vila Joiosa.

Tourists in Benidorm can also visit Terra Mítica and make

the most of the attractions and shows at the Mediterranean

theme park, and see water displays and a large number of

animal species at the Terra Natura, Mundomar and Aqualandia

leisure parks.

La Costa Blanca, lying in the

south of the Region of Valencia,

comprises the municipalities of

Alicante province. Its coastline is

marked by beaches and bays to suit

every taste: calm, rough, with gentle

dunes or fine sand, alternating with

rocks, coves and promontories.

Traditional municipalities of

sun and sand are Dénia, Xàbia,

Benissa, Teulada-Moraira, Calpe,

Altea, l’Alfàs del Pi, La Vila Joiosa,

El Campello, Sant Joan d’Alacant,

Alicante -the provincial capital -,

Santa Pola, Guardamar del Segura,

Torrevieja and Pilar de la Horadada.

Alicante’s mountains also offer a

wide variety of areas and ranges.

Moorish and Christian towns with

ancestral traditions and handmade

crafts characterise the inland

area. Among them, El Castell

Guadalest, Callosa d’En Sarrià or Biar.

The more monumental cities

in Alicante province include:

Alicante, Elche, Orihuela, Villena,

Alcoy and Cocentaina.
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The Climate

Coast, mountains and countryside

The Region of Valencia is characterised by a typically Mediterranean climate, warm practically all year

round on the coast, with small local variations. Almost 3,000 hours of sunlight a year on the coast and an

average daytime temperature that varies between 12º and 20º in winter and 24º and 32º in summer. In the

interior highland districts, temperatures can be low in winter and summits higher than 1,500 metres are covered

in snow for three or four weeks a year.

The Region of Valencia’s geographical layout has a highly varied

and contrasting mountain landscape that ranges from the better-known

coasts to the surprising inland districts. This variety allows seaside tourism

to be combined with enjoying wildlife in interior areas. The landscape is

covered with rice fields, salt flats, orange groves, arid inland plateaus,

Mediterranean forests, deep canyons carved by rivers and sheltered bays.

Valencia’s coast presently comprises 96 beaches and 14 marinas

bearing the blue flag, an award that marks the quality of their waters, sand

and complementary services. Additionally, the improvement to resources

has achieved international recognition, as the Region of Valencia has 70%

of the environmental quality and management certifications that have been

awarded beach administration in Spain. The Region also has 75 accessible

beaches equipped with facilities and services so that people with reduced

mobility can make use of them.

There are 56 protected natural area in Valencian territory containing

considerable ecological value and totalling 160,407 hectares of protected

land surface area and 14,136.14 hectares of marine surface area. The

Region also comprises other instruments of protection included in the Natura

2000 Network such as the Sites of Community Interest and the Special

Protection Areas for Birds, with 94 and 18 areas declared respectively.

The wealth and variety of flora and fauna is completed with 48 wetlands

and 247 flora micro-reserves.
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Outdoor sports

The Region of Valencia’s geography, with its favourable meteorological conditions and large number of

sports facilities, makes it a privileged place for taking part in outdoor sports. Standing out among these sports

is golf, as we have 22 courses.

As for water sports, the region has 41 marinas and numerous sailing schools. There are also facilities

and associations for other water sports like windsurfing, water-skiing, scuba-diving, etc.

Four Nautical Stations are located in the Region of Valencia, all part of the National Network, offering

combined accommodation and sailing services: Marina Alta, Bahía de Altea, Alicante-El Campello-Santa Pola

and Columbretes.

In this respect, it is interesting to mention the most important places for scuba-diving: Islas Columbretes,

the Marine Reserves of Cabo San Antonio -Dénia/Jávea - and Isla de Tabarca, Calpe and the island of Benidorm.

The Region of Valencia’s mountain landscape also allows for other sports like trekking, hill-walking,

mountaineering, climbing, bunjee-jumping, pot-holing, canoeing, canyon-descent, parachuting, para-gliding,

hang-gliding, ballooning, gliding and flying, gyrocopter, etc.
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The Region of Valencia’s towns celebrate their patron saints’ fiestas with

dances, processions, sporting events, cooking contests, and so on. Each season

has its own fiestas, commemorating historical events, popular customs, legendary

deeds, religious rites or the annual renewal of nature’s cycles.

What most surprises visitors is probably the use of gunpowder and fire,

together  with how many people take part in these events. They are fun, open parties,

intended to take place in the streets, attractively and colourfully, combining tradition

and customs with modern themes.

Any mention of fiestas in the Region of Valencia has to include the Fallas, las

Hogueras de San Juan, the Moors and Christians and the “Tomatina” in Buñol are

all declared of international tourist interest. Other highlights include La Magdalena

in Castellón or the Cavalcade of Kings in Alcoy, declared of national tourist interest,

and the Misteri d’Elx, declared Intangible World Heritage.

Oils, vegetables, spices, fruit, shellfish and rice, make up the essence of

Valencian cuisine. Valencian cooking has deservedly earned world renown thanks

to its most typical dish, paella. Apart from Valencian paella, however, there are

many other ways to cook rice: “arrós negre”, rice with stock, baked, “meloso”, with

shellfish, with crust, the combinations are endless.

Valencian cooking also has a large number of high-quality everyday dishes,

rural or urban recipes, refined by time and locals’ skilful touch, delicious formulas,

some of which date back to olden times.

Ice creams, nougats, like those from Xixona, sweetmeats of Arab origin, typical

gazpachos of interior cooking and refreshing “horchata” are further examples of

culinary delights prepared in the region.

And to accompany a fine

meal, the Region of Valencia also

produces excellent wine with

Denomination of Origin (Utiel-

Requena, Valencia and Alicante).

The region’s long wine-making

tradition makes it the range of wines

on offer exquisite. From the

Fondillón of Alicante to the whites

and young wines of the Alto Turia,

through young Valencian cavas.

The wines of Castellón are equally

remarkable, with the Protected Geo-

graphical Indication “Vino de la tierra

de Castelló”, an indication that com-

prises three wine-producing districts:

Alto Palancia-Alto Mijares, Sant

Mateu and Les Useres-Vilafamés.

Fiestas all year round

Food and drink
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The Region of Valencia still maintains a living tradition in

crafts, which has a remarkable variety and combines traditional

techniques with the most modern methods. This local

produce reveals the Region’s character, a mixture or tradition

and  modernity.

Ceramics from Biar, Agost, Manises,

Paterna, Onda and L’Alcora; glassware from

L’Olleria; embroidery and lace from Monóvar,

Novelda and Guadalest; blankets and ponchos

in Morella; fans in Valencia and Aldaia,

basketry from Gata de Gorgos, leather, toys,

musical instruments...

Crafts
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Host Region for the

32 America’s Cup
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In 2007, the Region of Valencia is

set to become the centre of attention for

millions of people all over the world, when

Valencia is holding the 32ª America’s Cup,

the prestigious sailing competition that is

returning to Europe after 152 years. The

competition’s success is guaranteed thanks

both to the coasts optimum weather

conditions for nautical sports and to the

strategic situation and investment efforts that are being made. The

aura of the America’s Cup challenge is already being felt in every yacht

club, marina, school and other sailing institution along over five hundred

kilometres of coastline that make up the Region of Valencia’s seaboard.
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The Region of Valencia

has a long history, forged over

thousands of years. From

Levantine art paintings in caves

and rock shelters, classified as

World Heritage, these lands have

been culturally influenced by

Romans, Visigoths and Muslims.

The modern-day Region of Valen-

cia dates from the conquest of the

Kingdom of Valencia by the

Aragonese king Jaime I from the

Arabs, in the 13th century, who

set up his own jurisdiction to

govern and administer the

recently-created kingdom. Since

that t ime, different periods,

reflected in its monuments in

artistic styles such as Gothic – a

style that stands out on the Lonja

de Valencia, classified as World

Heritage -, Renaissance, Baroque,

Modernist, and also Contemporary

art, have left a deep mark on its

cities and towns.

An age old culture
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Intensive leisure and cultural activities take place in the Region

of Valencia. Unforgettable experiences in Benidorm’s theme park, Terra

Mítica, in the landmark Ciudad de las Artes y las Ciencias in Valencia,

with its brand-new Palau de les Arts. Enjoy the programme in Castellón’s

cultural project or the “Ricardo Tormo” Race Track in Cheste. Open-air

concerts in every town or sites as significant as the Palau de la Música

in Valencia; exhibitions in over 200 museums, some as prestigious as

the IVAM, the Fine Arts Museums in Valencia and Castellón, the Espai

d’Art Contemporani in Castellón de la Plana, the MARQ in Alicante or

the Contemporary Art Museum in Vilafamés; film festivals like the ones

in L’Alfás del Pi, Peñíscola, Elx and the Mostra de Valencia; music band

or Habaneras contests and music festivals in Benidorm or Benicássim,

plus other high-profile events like the Valencia Biennial, the religious art

exhibitions of La Luz de las Imágenes in several of the Region’s

districts or the new technologies and internet meet-up at the Campus

Party in Valencia. Other significant sites like the Ciudad de las Artes

Escénicas in Sagunt, with top-level artistic performances or the Ciudad

de la Luz in Alicante, intended for filming movies, have just started out.

An excellent communications network gives easy access into the Region of Valencia, with handy

transport all over the territory: international airports (Valencia and Alicante), passenger sea ports (Valencia,

Dénia and Alicante) the AP-7 Mediterranean motorway that connects with Europe, an extensive network of

national highways and the A-3 Valencia-Madrid dual carriageway, the A-23 Valencia-Zaragoza and the

A-31 Alicante-Madrid dual carriageway, plus a complete offer in rail transport, which is soon to join the

high-speed network.

Hub of european communications

State of the art leisure for the 21st century
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INSTITUCIONAL INFORMATION

Tourist Info:

Personalized attention for visitors

For all kinds of information, more than

100 of the Valencian Regional Government’s

tourist information offices are at visitors’

disposal to offer brochures, maps and guides.

The Tourist Info Office network

provides a quality service, friendly manners

and appropriate advice for enjoying your stay

in the Region of Valencia.postal o chat.

The official tourist site:

http://www.landofvalencia.com

Full information at visitors’ service can

be found on internet, at the Region of

Valencia’s tourist site:

http://www.landofvalencia.com

A complete virtual tour of Valencia’s

tourist offer. Also, with the Contact Center

service, ¡Hola Tourist Info! on line, you can get

personalized attention via the telephone

number 902 12 32 12, electronic or postal

mail or chat.
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INSTITUCIONAL INFORMATION

Accommodation in the Valencian Region

In recent years improvement in the supply of accommodations in the Valencian Region has

been produced. The modernisation of the infrastructures together with education and training

schemes for the tourism sector have made accommodation supply an exquisite offer for tourists

who visit our region.

Hotel establishments, camp sites, rural accommodation and tourist apartments constitute a

wide tourist supply which is considered one of the best in Europe and gives visitors the opportunity

to enjoy a service of quality, with special attention to the consumer.

Hotels: the Land of Valencia counts currently with 637 establishments, with a total of number

of beds capacity to 108154, 201 hostels with 6844 beds. The 90% of these bed concentrates

coastal destinations, 33% of whom are 4 and 5 stars hotels.

The most of these establishments are situated near tourist attractions and many of them

count on sports or recreational facilities.

Lodging establishments in the Valencian Community boast a leading position as regards

quality offer in Spain, this fact resulted in many awards been given to Valencian Region by the

Spanish Institute for Tourist Quality (ICTE).

The region also counts with charming hotels situated in monumental and historic buildings

and also inland hotels situated in landscapes of outstanding beauty.

Rural accommodation: the Valencian Community offers 48 tourist hostels and 813 rural

houses, with 2403 and 5847 beds respectively.

Tourist apartments: Offers a total of 31523 apartments.

Campsites: 132 campsites, with capacity for 70077 people, along the coastal as well as

inland areas. All of them offer a wide range of facilities with an execelent quality level.

Restoration: in the Land of Valencia there are 10757 restaurants with 739234 seats and

also 2322 snack bars with 136755 seats.

Other accommodation non official: the Valencian Community has more than 2 million

beds for tourist use.
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INSTITUCIONAL INFORMATION

Regional Ministry of Tourism

The Regional Ministry of Tourism (Conselleria de Turisme) contributes in a decisive way to

the improvement of one of the most important sectors of our economy.

The main objective to be achieved by the Regional Ministry of Tourism is to improve

competitiveness, quality of product, education, productiveness of the tourist companies, as well as

to promote and develop the legislation and regulation of the tourist sector.

For this objectives, the Regional Ministry of Tourism use the following tools:

 To increase the quality of tourist products and services (The Quality Programme of the

Valencian Tourism).
 To improve the organisation and to modernise and innovate tourist companies.
 To communicate a positive tourist image on the region and to collaborate with the tourist

sector in the commercialization of the product.
 Basic planning for the development of the sector through legislation and regulation.
 To contribute to the consolidation of the “sun and sand” product improving facilities and

infrastructures.
 To improve the education and specialization of the professionals working in the sector

(CdT Network: Tourism Centres Network for Professional Qualification and the Tourist Info Network).
 To promote new products and develop new markets in order to fight against seasonality.
 To contribute to the growth of tourism inland the region.

Placing valencian tourist product in the main distribution channels is achieved by a strong

communication and promotional policy, which also takes into consideration the different stakeholders

of the tourist sector. The main actions are advertising campaigns, assistance to fairs and tourist

exhibitions, “fam-trips”, promotional material, sponsoring, direct promotions, etc.

The  Regional Ministry of Tourism has an interactive service for professionals and students

of tourism: Travelturisme. Travelturisme is at the disposal of the sector with the aim of becoming

an useful tool providing appropriate information to be up-to-date on the dynamic and changing

tourist field.

http://www.comunidad-valenciana.org http://www.travelturisme.com
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INSTITUCIONAL INFORMATION

Quality and Innovation: improvement of the competitiveness

CdT Network: training human resources

A proper professional qualification of personnel is the key strategy in becoming a leader in

a sector ever more competitive and comprehensive. Conscious of this challenge, the Regional

Ministry of Tourism has started a pioneer project at a national level

with the creation of a network of training centres specialized in tourism.

Extended over the whole area of the Region of Valencia, it has

been called CdT Network: Network of Tourist Centers.

Tourist Info Network: caring about visitor

With more than 100 offices throughout the Valencian Region,

the Tourist Info Network offers a welcoming and personal attention

service to the thousands of tourists who visit us year after year, and also offers up-to-date advice

and information on the most interesting tourist resources, accommodation, leisure alternatives, routes,

outings, etc.
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INSTITUCIONAL INFORMATION

Sustainable tourist development

To achieve this objective the Regional Ministry of Tourism gives every year financial assistance

to tourist companies and destinations for the introduction of policies of environmental management

and for obtaining quality certificates.

Also, through the education given in the CdT the Regional Ministry of Tourism tries to make

professionals aware of the importance of sustainable development of tourism.

Besides the 4th title of Tourism Law regulates the basis for the arrangement of tourist spaces

through a future Plan for Tourist Spaces. This Plan will constitute an essential instrument to boost

the development of an effective policy with future projection for every different territorial ambit of

the Land of Valencia where tourist development takes place.

As result of this policy the Valencian Region was awarded as “European Sustainable Region”

by the Assembly of European Regions in 2003.
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INSTITUCIONAL INFORMATION

Quality of the Valencian Tourism

The Quality Programme of the Valencian Tourism, Qualitur, tries to achieve a global

improvement of the product.

To qualify and diversify the Valencian tourist product are essential factors to achieve a

competitive tourist product and that is the reason why the Regional Ministry

of Tourism is making a big effort in these areas. Through a supporting

investment policy that helps the companies to introduce strategies directed

to increase competitiveness, promoting the same time the use of new

technologies in the tourist businesses.

Consequently, many companies have used Qualitur to adopt

certificates and management systems of quality:

 7 companies with ECO-Management and Audit Scheme (EMAS).

 67 companies awarded with “Q” by the Spanish Institute for Tourist Quality  (ICTE).

 42 companies awarded with ISO 14.000 Certificate.

 124 companies awarded with ISO 9.000 Certificate.

 87 beaches and 13 yacht clubs awarded with Blue Flag by the European organisation

ADEAC-FEE.

 73 accessible beaches for disabled people.

Moreover, a great attention is given to the improvement of infrastructures and facilities in

the tourist destinations, to increase the level of the information services through the extension of

the homogeneous Tourist Info Network offices and the standarization of tourist sign posting to

the development and use of new technologies. Also to emphasise that Valencian Region is

making a big effort to improve the quality of human resources through the Network of Tourist

Centers (Red CdT).
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INSTITUCIONAL INFORMATION

Regional Ministry of Tourism

(Conselleria de Turisme).

Av. de Aragó, 30. Planta 8ª.

46021 -València-

Tel.: 963 986 000

Fax: 963 986 001

www.comunitatvalenciana.com

Patronato Provincial de

Turismo Costa Blanca

Av. de Federico Soto, 4. Entreplanta.

03001 -Alicante-

Tel.: 965 230 160

Fax: 965 230 155

www.costablanca.org

Consejo Sectorial de Turismo

València Terra i Mar

Plaza Manises.

46003 -Valencia-

Tel.: 963 918 999

Fax: 963 915 115

www.valenciaterraimar.org

Patronato Provincial de Turismo

Castellón - Costa de Azahar

Penyeta Roja.

12004 -Castellón-

Tel.: 964 359 883

Fax: 964 359 870

www.castellon-costaazahar.com

Turismo Valencia Convention Bureau

Av. de las Cortes Valencianas, 41.

46015 -Valencia-

Tel.: 963 606 353 / 963 390 390

Fax: 963 606 430

www.turisvalencia.es

HOSBEC: Asociación Empresarial

Hostelera Benidorm y Costa Blanca

Vía Emilio Ortuño, 5. Edif. Capitol.

03500 -Benidorm-

Tel.: 965 855 516

Fax: 965 851 304

www.hosbec.com

APHA: Asociación Provincial de

Hoteles de Alicante

C/ del Teatro, 1. Entresuelo C.

03001 -Alicante-

Tel.:  965 145 641

Fax: 965 145 642

www.hotelesdealicante.org

Federación Empresarial de Hostelería de

Valencia y Provincia

C/ Ontinyent, 3 y 5 Bajo.

46008 -Valencia-

Tel.: 963 519 284

Fax: 96 351 71 49

www.fed-hosteleria.com

Asociación Provincial de Empresarios

de Hostelería de Alicante

C/ del Teatro, 1. Entresuelo D.

03001 -Alicante-

Tel.: 965 145 617

Fax: 965 145 618

www.alicantehosteleria.com

ASHOTUR: Asociación Provincial de

Empresarios de Hostelería y

Turismo de Castellón

Av. Dr. Clará, 36. Entresuelo B.

12002 -Castellón-

Tel.: 964 218 055

Fax: 964 218 233

www.ashotur.org

USEFUL ADDRESSES
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INSTITUCIONAL INFORMATION

OTHER USEFUL LINKS

Nature Parks in Valencian Region.

Web: http://parquesnaturales.gva.es

Terra Mítica theme park.

Web:www.terramiticapark.com

Terra Natura theme park.

Web: www.terranatura.com

MARQ Alicante’s

archaeological museum.

Web: www.marqalicante.com

Ciudad de la Luz film estudios

Web: www.ciudaddelaluz.com

IVAM, Valencian Modern Art Museum.

Web: www.cac.es

Palacio de las Artes Reina Sofía.

Web: www.lesarts.com

Ciudad de las Artes Escénicas.

Web: www.faesgva.com

Theaters of Generalitat Valenciana.

Web: http://teatres.gva.es

Castellón Cultural.

Web: www.culturalcas.com

Culturia, a cultural river.

Web: www.culturia.org

Biennial of Valencia.

Web: www.bienaldevalencia.com

Mostra of Valencia Cinema

of Mediterrani.

Web: www.mostravalencia.com

The Light of the Images.

Web: www.laluzdelasimagenes.com

America’s Cup.

Web: www.americascup.com

Circuito de Velocidad

«Ricardo Tormo de Cheste».

Web: www.circuitvalencia.com




